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Disclaimer

This presentation includes 
“forward-looking statements” with the 
meaning of Section 27A of the U.S. 
Securities Act of 1933, as amended, and 
Section 21E of the U.S. Securities Exchange 
Act of 1934, as amended.

All forward-looking statements are 
subject to a number of risks, 
uncertainties and assumptions, and you 
should not rely upon forward-looking 
statements as predictions of future 
events. You can identify forward-looking 
statements by words such as 
“anticipate,” “believe,” “could,” “estimate,” 
“expect,” “intend,” “may,” “plan,” 
“potential,” “predict,” “project,” “should,” 
“will,” “would,” or the negative 
of those terms, and similar expressions 
that convey uncertainty of future events 
or outcomes. 

All forward-looking statements are 
based upon current estimates and 
expectations about future events and 
financial and other trends. There is no 
guarantee that future results, 
performance, or events reflected in the 
forward-looking statements will be 
achieved or occur. 

 

Caution Concerning
Forward-Looking
Statements

Should one or more of these risks or 
uncertainties materialize, or should any of 
our assumptions prove incorrect, actual 
results may vary in material respects from 
those projected in these forward-looking 
statements. No person assumes 
responsibility for the accuracy and 
completeness of the forward-looking 
statements, and, except as required by law, 
no person undertakes any obligation to 
update any forward-looking statements for 
any reason after the date of this company 
presentation.

In addition to financial results prepared 
in accordance with U.S. generally 
accepted accounting principles 
(“GAAP”), this presentation contains 
certain non-GAAP financial measures. 
Such non-GAAP financial measures in 
this presentation may differ from 
similarly named non-GAAP financial 
measures used by other companies. 
Management believes that 
in addition to using GAAP results, 
non-GAAP financial measures can 
provide meaningful insight in 
evaluating the Company’s operating 
performance. 
You are encouraged to review the 
reconciliation of non-GAAP financial 
measures with their most direct 
comparable GAAP financial results set 
forth in the Appendix to this 
presentation.

For a full discussion of the Company’s 
risks, you should review the Company’s 
most recent SEC filings including the 
Company’s most recent 10-K and 10-Q 
available on SEC.gov 

Certain data in this presentation was 
obtained from various external sources. 
Neither Aterian, Inc. (the “Company”) nor its 
affiliates, advisers or representatives have 
verified such data with independent sources. 
Accordingly, neither the Company nor any of 
its affiliates, advisers or representatives 
make any representations as to the 
accuracy or completeness of that data or to 
update such data after the date of this 
presentation. 
Such data involves risks and uncertainties 
and is subject to change based on various 
factors.
 

Industry & Market Data

Non-GAAP Financial 
Measures
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Who Is
Aterian?

We are a leading e-commerce 
consumer products company 
and we predominantly sell on 
Amazon.com and Walmart.com 
in the United States. 

Our mission is to deliver high quality 
products at great value to our 
customers

8 main product 
Categories
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- Dehumidifiers  - Kitchen Appliances
- Steam Mops          - Photo Paper
- Steam Irons  - Beverage Coolers 
- Essential Oils        - Toilet stools 



Aterian Timeline

2014

Founding of Aterian, Inc. 
(Formerly Mohawk Group) 
Developed and sold consumer 
products online leveraging AI 
and machine learning.

2019

Initial Public Offering
Listed on Nasdaq

2020

Pandemic Growth
The Company benefited from the 
growth of E-commerce and 
expanded its portfolio of products. 
Acquired: Mueller and Pursteam 
brands.

2021

Supply Chain Disruptions
The Company continued to expand 
its portfolio of brands but was 
faced with operational challenges 
due to global supply chain 
disruptions.
Acquired: Squatty Potty, Healing 
Solutions and Photo Paper Direct 
brands.

2022-2023

Inventory and expense rationalization
Over inventoried due to supply chain 
disruptions, the Company focused on 
right sizing the Inventory and expense 
base to optimize operational 
efficiency.

2024

Stabilization
Reduced its product portfolio to 
focus exclusively on profitable 
products and continued expense 
rationalization. Achieved Q2 
adjusted EBITDA profitability for 
the first time in 10 quarters.

Focus on Growth
Omni-Channel expansion and 
new product launches aiming 
to drive sales growth and 
enhance profitability.

2025 + 
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Primary Goals

● High performing products 
● Great value for the price
● Strong margins for Aterian 

Ultimately leading to Adj. EBITDA 
Profitability in the Future



Focus
Simplification
Stabilization

3 Main Themes



The results of focus, simplifying and 
stabilizing: 

- Rationalized SKU portfolio -

- Simplified account structure -

- Best in class third party tools -

- Outside in Thinking -

- Fixed cost rationalization -



Strong cash position
Small ABL balance

No Term Debt
Right-sized inventory

Healthy Balance Sheet



Focus on Growth

Omni-Channel expansion
New product launches

Best in class listings

2025 and Beyond



E EXPANSION OPPORTUNITIES



Deep experience in E-Commerce, Consumer Products & Tech

Management Team

Arturo Rodriguez
CHIEF EXECUTIVE  OFFICER

Roi Zahut
CHIEF TECHNOLOGY OFFICER

Phil Lepper
CHIEF REVENUE OFFICER

      Josh Feldman
CHIEF FINANCIAL OFFICER

Chris Porcelli
GENERAL COUNSEL AND HEAD 

OF PEOPLE



Adj. EBITDA(1) as % of Net Revenue (Annual)

1:  Non-GAAP financial measure. See reconciliation in Appendix

Net Revenue (Annual)

Financial Snapshot 

Net Revenue (Quarterly)

 

Adj. EBITDA (1)  (Quarterly)

1:  Non-GAAP financial measure. See reconciliation in Appendix
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A few of Our Brands and Products… 



Small Home
Appliances
High performing steamers for
your home and laundry needs

https://protect.checkpoint.com/v2/___https://pursteam.us/___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzo0MjIyODA2NjdlNzczMzE5YzE1NjZjYjczYjM2Yjg1Mjo2OjQwZjU6ZGMyZTkyYmYwYWRiMGM5Y2ExODJhMDI1ZWMzNTAzNDM2OGJhMDUzMjhiMmYwOGEyMzUzOGFiODQ2NjljZTdjMDpwOlQ6Tg




Home & Kitchen 
Appliances

Happiness is homemade
with this finely crafted kitchen gear

https://protect.checkpoint.com/v2/___https://www.muellerdirect.com/___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzo0MjIyODA2NjdlNzczMzE5YzE1NjZjYjczYjM2Yjg1Mjo2OmFmOTY6ODE1ZWU0M2Q0NDA3MmYxZDFmZWJjMTU2ZDIxZjkyNGM5MmVmNGEyOWIyNmVjZTZlZDljNDhiZTFhYTgzNTRhMjpwOlQ6Tg




Home Appliances

Modern, mindful and intuitive 
essentials for a full and rich 

home life



https://protect.checkpoint.com/v2/___https://www.squattypotty.com/___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzo0MjIyODA2NjdlNzczMzE5YzE1NjZjYjczYjM2Yjg1Mjo2OmQyNTA6MGI1OTdiZjhjZjQxNzBkYmU3YjM4MGZiOWQzYjZhOTMzNjlmNjhmOWY0Nzk3ZWYzNTM1ZjExOWEwNDJiZDNhMzpwOlQ6Tg
https://protect.checkpoint.com/v2/___https://www.amazon.com/stores/Squatty+Potty/page/A21BFD19-07D5-4A68-8496-7CEDA0869307?ref_=ast_bln___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzo0MjIyODA2NjdlNzczMzE5YzE1NjZjYjczYjM2Yjg1Mjo2OmMxZDg6YjYyYTgxMGE0NjQ3YzljZTJiYjQyOTljODY0MWI0NDk3NTM2YmU5MzNiOTZiZjNiYTg0NGJmMTlkYzRlMzdlNjpwOlQ6Tg


Squatty Potty
Adjustable Stool

9,219 Ratings

https://protect.checkpoint.com/v2/___https://www.amazon.com/dp/B06Y2JMP7B___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzo0MjIyODA2NjdlNzczMzE5YzE1NjZjYjczYjM2Yjg1Mjo2Ojg2NzE6MWNmZTRhNmE1ODcwNzIzZjZiZTk2MWZkMmI2NWY5NGViYjI1YmYxMjkxN2MzMDk5NzllMThkMTljNGZjNWM3MzpwOlQ6Tg
https://protect.checkpoint.com/v2/___https://www.amazon.com/dp/B06Y2JMP7B___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzo0MjIyODA2NjdlNzczMzE5YzE1NjZjYjczYjM2Yjg1Mjo2Ojg2NzE6MWNmZTRhNmE1ODcwNzIzZjZiZTk2MWZkMmI2NWY5NGViYjI1YmYxMjkxN2MzMDk5NzllMThkMTljNGZjNWM3MzpwOlQ6Tg


Thank you
Aterian.io



Appendix



Balance Sheet
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Income Statement



Non-GAAP Reconciliations: Adjusted EBITDA 
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Non-GAAP Reconciliations: Adjusted EBITDA 
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Non-GAAP Reconciliations: Adjusted EBITDA 
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Non-GAAP Reconciliations: Adjusted EBITDA 
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Contribution Margin Reconciliation 
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